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Smriti's 'model' plea to veto IIMs 
Basant Kumar Mohanty 

http://www.telegraphindia.com/1150715/jsp/nation/story_31674.jsp#.VadEj5elhWU 

New Delhi, July 14: Nixing IIM proposals is nothing new for Smriti Irani but she has found a new reason this 

time. 

The human resource development minister has rejected three IIMs' shortlists for the posts of their directors - 

vacant for over a year - and also scrapped the search panels. 

The official reason: the panels violated the electoral model code of conduct by holding meetings around poll 

time last year. The ministry didn't cite specifics, and a veteran poll panel official laughed off its explanation. 

The recommendations from the IIMs in Lucknow and Ranchi were dismissed sometime ago while those from 

the B-school in Kozhikode were spurned last month. All three institutes have formed fresh search panels and 

Lucknow has sent a fresh shortlist. 

It was in early 2014, before the general election was announced, that the IIMs set up the first search panels. 

They sent their recommendations to the new government. 

"The argument of model code violation is flimsy," a former poll panel official said. "These are institutional and 

administrative exercises. It's not like floating a tender." 

An IIM teacher too said the model code nowhere debars search panels from holding meetings. 

 

http://www.telegraphindia.com/1150715/jsp/nation/story_31674.jsp#.VadEj5elhWU
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Visva-Bharati V-C’s case against HRD ministry dismissed  

Hindustan Times (Kolkata) 

BOLPUR: Visva-Bharati vicechancellor Sushanta Duttagupta received another blow on Wednesday when the 

Calcutta High Court dismissed his case against the Union human resource development ministry (MHRD).  

Duttagupta had raised questions about the jurisdiction of the MHRD and whether it could form a fact-finding 

committee against him that would probe the alleged irregularities and corrupt acts committed by him. In his 

plea, Duttagupta also appealed that the proceedings against him be stopped.  

Court sources said that Justice Tapabrata Chakraborty of Calcutta High Court hardly took any time to 

pronounce the verdict. Justice Chakraborty dismissed the case saying that a show-cause notice had already been 

issued to Duttagupta and he could explain his conduct vis-a-vis the allegations of financial corruption against 

him.  

On June 24, Duttagupta had submitted a petition before the court challenging the jurisdiction of the three-

member factfinding committee comprising former Allahabad High Court judge Sakharam Singh Yadav, the 

chairman of Aurobindo Institute of Indian Culture, Shillong, BB Dutta, and Cambridge University professor 

Dilip Chakraborty.  
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In his submission before the court, Duttagupta’s lawyer pointed out that Visva-Bharati is an autonomous body 

and therefore the fact-finding committee has no jurisdiction to initiate any proceedings against the V-C. The 

court, however, dismissed this argument.  

Dismissing Duttagupta’s petition, the Calcutta High Court said the committee had already filed its report and a 

show-cause notice was served on the vice-chancellor on its basis.  

After Wednesday’s verdict, Duttagupta has to submit his answer to the show-cause letter to MHRD by July 21. 

If the HRD ministry is dissatisfied with his answer ,the president of India, who is also the visitor of this 

prestigious university, can advise the ministry to apply Section 16 of General Close Act to remove Duttagupta 

from the post.  

If Duttagupta is removed, it will be a first in the history of Visva-Bharati.  

The show-cause from MHRD, too, was a first in V-B’s history as no vice-chancellor has faced this ignominy 

before him.  
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IIT Delhi alumnus builds ‘Ola-like’ cab service for inter-city 

travel 

http://yourstory.com/2015/07/ola-like-wiwigo/ 

The online taxi-booking business in India has two segments.One is intra-city, where customers travel from one 

point to another within the same city.The other is inter-city where customers travel from one city to a different 

city. 

The intra-city online taxi-booking market in India is picking up pace.But the inter-city cab-booking market is 

overcrowded with tourist taxis and round trip vendors, and is therefore, described as unorganized and 

fragmented. 

 

When Sunil Chaula, an alumnus of IIT Delhi,could not book a train ticket to Chandigarh, where he had a family 

funtion to attend, he had to book a cab.The vendor charged him for a round trip, as he would otherwise not 

receive the return fare. During the journey, Suniltalked to this driver, and formed a clear picture of how the taxi 

market functions. And that triggered the idea of starting Wiwigo.com. This was September 2014. He publicly 

launched his venture in April 2015. 

Sunil Chaula, Founder & CEO, Wiwigo Technologies, says, “In the inter-city cab-booking market, customers 

face frequent issues with transparency, quality of service, and driver behaviour.” 

Wiwigo Technologies recently rolled out an outstation cab booking platform called wiwigo.com, where one can 

enjoy one Chandigarh at half price as compared to services available in the market. 

Chaula avers, “If someone were to travel from Delhi to Chandigarh, other vendors would charge Rs 6000, 

whereas we charge only Rs 2499 for a sedan.” 

http://yourstory.com/2015/07/ola-like-wiwigo/
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Pursuing the entrepreneurial dream 

Chauhan has a BTech in Electrical Engineering from IIT Delhi, and graduated in 1997. Following this, he has 

17 years’ international experience in product creation, technology, and team management. He spent 10 years in 

United Kingdom working for companies like Phillips Semiconductors and ST-Ericsson Mobile Platforms. Prior 

to founding Wiwigo, he headed product engineering division for Cadence Design Systems, India. 

He started Wiwigo with seed capital of Rs. 5 lakh. The greatest challenge he faced during the initial days was 

leaving his corporate career and starting from scratch as an entrepreneur. His family and friends pressured him 

to continue his 9-5 job and discard the entrepreneurial dream. 

Recalling his days of struggle, he says, “It took a lot of persuasion for my family and friends to align with me. 

Some still think that I am crazy, but I am okay with that.” 

As of now, Wiwigo.com is a self-funded venture.Fortunately, it has started receiving a lot of inbound VC 

interest. Having gained substantial traction in the market, Wiwigo is now in talks with a few unnamed angel 

investors. 

Hurdles in the path to growth  

Service quality and customer satisfaction are two of the major issues that plague the tourist cab market. The 

main challenge lies in educating customers to become more mindful of the whole experience, rather than just 

the price point. 

Chaula, to an extent, has validated its idea by partnering with a pool of vendors who have established a huge 

territorial area by leveraging the platform of Wiwigo. 

 

Chaula states, “We see tremendous growth potential in inter-city, one-way travel. This space is yet to see the 

emergence of any credible player. In our view, the market is wide open. At the same time, this space is big 

enough for many large players to co-exist.” 

How does Wiwigo.com work? 

Basically, they call it a simple three-step process — search, select and book.  All one needs to do is to select 

their destination city and date of travel. They can then avail of a number of options, after looking into price 

details. 

Expressing happiness over the success of his venture, Chaula says, “People simply love our one-way pricing 

service, which saves them up to 50% of normal cab rental costs. The pricing is all inclusive of state tax, toll, and 

parking charges. This is different from the norm in the outstation cab rental market, where prices are quoted on 

a rupees-per-kilometre basis, and state tax, toll and parking charges are extra.” 

The crucial advantage that adds value propositions to its services is that customers get updated through emails, 

SMS or phone calls at each and every point. 
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Building a profitable business proposition 

It is too early for the venture, which is only three months old, to discuss its revenue generation model– but, in 

terms of number, Wiwigo is receiving around 400-600 bookings per month. Presently, with 400 cabs in place, it 

is serving in 20 cities and wants to expand to 100 cities by the end of this year. For the upcoming fiscal year, 

Wiwigo has set out to earn gross revenue of Rs 15 crore. 

“Nevertheless, Wiwigo is always on its toes when it comes to innovating in technology and marketing. We are 

using various innovative growth hacking techniques to make our mark in the industry,” concludes Chaula. 

IIT-B, Nehru Science Centre to bring internet to rural schools 

across state 

The initiative is being launched as part of ‘Techfest’, the annual science and technology 

festival of IIT Bombay. 

To provide hands-on internet experience to students in rural schools, IIT Bombay is collaborating with the 

Nehru Science Centre in which volunteers trained by the students and faculty of IIT Bombay will show how 

content can be accessed with a click. The “internet for all” project, which is being piloted at 26 rural schools in 

Nashik district and was launched Tuesday, will be a facility incorporated in Nehru Science Centre’s mobile 

science exhibition bus and will cover a distance of 650 km. The aim is to literally take internet to the doorsteps 

of students studying in remote parts of the state. 

“Conventional education is extremely rigid with little scope for creative thinking. Such outside syllabus 

exposure is the need of the day to motivate students. We need to tell students, who have no idea about the 

internet, that there’s something called connectivity and web pages, how the net works, how browser works. 

Digital divide, in my opinion, could be worse than social divide,” said IIT Bombay Professor D B Phatak. 

The initiative is being launched as part of ‘Techfest’, the annual science and technology festival of IIT Bombay, 

which is scheduled to be held in December this year. Phatak also said that by year-end, an executable plan for 

scaling up the project will be ready, which can include net capsules in multiple languages. “As connectivity 

progresses to villages, we should already have children who know how to use the internet,” he added. 

According to Professor Phatak, after accessing Marathi sites with interesting content, the latter was downloaded 

on a single server, which can simulate several servers. 

Each bus will have three volunteers, a laptop with Wi-Fi connectivity and five Aakash tablets. “All tablets will 

be connected to the laptop and students will be able to access meaningful content in Marathi. They will first see 

the science exhibits on the bus and subsequently experience the internet. Taking a cue from this project, we are 

planning to scale it up. We can have 20 such buses, 20 laptops, 100 Aakash tablets and internet capsules or 

content can be created in multiple local languages. The only bottleneck could be selection and training of 

volunteers for the project,” he said. 

The mobile science exhibition is an exhibition on wheels in which 20 theme-based models are mounted on a 

specially designed bus and was started in 1965. It is the flagship rural outreach science education programme of 

the National Council of Science Museums (NCSM). Currently, NCSM has a fleet of 20 such buses, attached to 

various science centres across India. 
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The exhibition remains on tours for six to seven months in a year in two phases and covers upto 50 sites in each 

phase. The idea is to enthuse students to take up careers in science and technology and the bus remains in a rural 

school for two days at each site. 

“The bus will travel to rural areas fully equipped with equipments and infrastructure. Besides giving hands-on 

internet experience, volunteers will be responsible for educating rural school students about the power of the 

internet in delivering services in areas like health, education, agriculture, banking etc in rural areas,” said 

Shivaprasad Khened, Nehru Science Centre director.  

 


